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What do we propose to do here? We want to

develop a scientific approach in Pilani, which
means that there would be no dogma. There 7 W
will be a research for truth. What we propose =
to do here is to cultivate a scientific mind. '

Late Shri G.D. Birla
Founder Chairman, BITS Pilani
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... to prepare young men and women to act
as leaders for economic and industrial

development of the country and service to
humanity.

Late Dr. K.K. Birla = ah
Former Chancellor, BITS Pilz
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What is it that can empower our nation? The
most obvious answer is education. Education
that enhances livelihoods but also education
that is value based. Edut ',,_.g;t_t‘give__s roots
and gives wings as well Wi

Dr. Kumar Mangalat
Chancellor, BITS P



DIRECTOR'S MESSAGE

The MBA in Business Analytics, introduced by the Department of Management at BITS Pilani, helps the student
to master the business acumen powered by analytics. The Department endeavours to prepare impactful
leaders of the future with an aim at advancing management knowledge. With a robust analytics
curriculum having strong industrial component and collaboration, and through various innovative pedagogies,
it delivers a cutting-edge programme in a friendly learning environment. The focus is not only on producing
impactful business analysts, but also in developing innovative and result-oriented, yet socially responsible,
individuals who are eager to work for the greater good of the human kind. The department is continuously
evolving with the tireless efforts put forth by a vast alumni base, excellent faculty members and state of the art

infrastructure, apart from many other important factors.

| welcome all aspiring students to explore your opportunities for growth by getting involved with the Department
of Management. We are here to nurture the brightest of the minds to sharpen their business skills and facilitate
their holistic development. Finally, | reaffirm my faith in knowledge being the supreme power. Let us cherish

this power together for a brighter future.

PROF. SUDHIRKUMAR BARAI
DIRECTOR
BITS PILANI, PILANI CAMPUS

MESSAGE FROM HEAD OF DEPARTMENT

Greetings! BITS Pilani is committed to excellence in the field of management education. BITS Pilani brings
cutting edge thinking and best learning practices to its MBA in Business Analytics program through three
semesters of rigorous classroom training, coupled with provision for 6 months' exposure to industry through a

structured and evaluative internship (Practice School) making the programme unique.

Teaching pedagogy includes classroom lectures, hands-on lab work, workshops, case studies, individual and
group projects, guest lecture from industrial leaders etc. BITS Pilani provides an environment for development
of a socially aware and context sensitive personality with uncompromising integrity of character. We aim to craft
careers for future business analysts with a vision to make an impact in an ever-changing business world. In
addition, the Department of Management enhances value through its connection to an enviable alumni network

spread across the world at key positions in both corporates and academics.
PROF. LEELA RANI

HEAD, DEPT OF MANAGEMENT
BITS PILANI, PILANI CAMPUS
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ABOUT THE INSTITUTE

The Birla Institute of technology & Science (BITS) Pilani is one
of India's leading higher education institutes and a deemed
university under Sec. 3 of the UCC Act 1956. The institute has
been recognized as an "Institution of Eminence" by MHRD. The
primary motive of BITS is to train young men and women able
and eager to create and put into action ideas, methods,

techniques and information.

Over the years, BITS Pilani has provided the highest quality
technical education to students from all across India admitted on
the basis of merit & a critical selection process. Its graduates
may be found throughout the world in all areas of engineering,

science, humanities and management.

Academic Curriculum at BITS is continuously being innovated
and refreshed to reflect the latest developments in technology
and match the trends within the industry. Pure academics is
supplemented by persuasive industry engagement and every
student is exposed to practical applications of classroom
knowledge under a structured semester long engagement

programme.

The institute is committed to generating, disseminating, and

preserving knowledge, and to working with others to bring this



ABOUT THE DEPARTMENT OF MANAGEMENT

VISION

To advance management knowledge and develop impactful leaders.
MISSION

To be the destination of first choice for key stakeholders viz. students, faculty, organizations and
community by designing and delivering cutting-edge management programme in a learning
environment that develops leaders who are socially responsible, innovative & result oriented.

EVOLUTION & MILESTONES OF BITS MBA

1 The Department of Management (earlier known as management group) at BITS Pilani was
established in the year 1971. It initially offered two year's Master of Business Administration
(MBA).

1 In 1973 MBA evolved into the integrated first degree programme MMS (Master of Management
Studies) which was a blend of engineering and management. The objective of this programme
is to bridge the gap in the industry by providing quality management professionals with strong
technical skills and acumen for managing a business.

1 Based on demands from the industry, the course was restructured again as MBA in 2006.

1 Itis a two-year Post Graduate Programme for graduates who wish to pursue their career into
management.

1 Itis ranked among the top 10 private institutes in India by Outlook-ICARE Survey, 2019.

1 The WEEK Hansa Research Best B Schools Survey, 2019 has ranked BITS Pilani among top
30 B-Schools in India.

7 Catering to the contemporary industry demands, BITS Pilani has introduced an MBA in Business
Analytics from the academic year 2021-22.



OVERVIEW OF THE PROGRAMME

PRACTICAL

Lectures supplemented by case studies and software tools are carried out in all the courses which
enhance students' analytical, problem solving and decision-making skills. This facilitates experiential
learning among the students as they face real business issues, apply their classroom knowledge

and strengthen their business acumen.

PEER LEARNING

Students usually get a chance to work in teams wherein they learn to work and adapt with a diverse
workforce while working on specified assignments. Moreover, various managerial and negotiation
skills get fostered in the students. Also, during the semester, students undertake applied project(s)
in each course. Herein, the students are expected to research and analyze latest industry
developments, incorporate theoretical concepts, understand and propose innovative solutions to the

business challenges.

INDUSTRY-ORIENTED

Through various projects taken as a part of different courses and internships, students go through
an experiential learning process. All students have the opportunity to enroll for 6 months of
structured Practice school, as a part of the curriculum. These activities strengthen their learning

outcomes at BITS Pilani.

EXPERT INSIGHT

Students in BITS Pilani interact with eminent guests from the industry on a regular basis. At the
university level, these guests having huge experience and unparalleled expertise come from varied
industries and different countries. The Department of Management arranges for regular visits by
high-ranking industry personnel to the campus. This ensures that the students get to know about

the latest happenings in the industry, thereby making them ready for their future endeavors.



CURRICULUM

List of Core Subjects

First Semester Second Semester

First Managerial Economics Strategic Management

Year Financial Statement Analysis & .
Corporate Finance

Reporting

Marketing Management Operations & Supply Chain Management
Managing People & Organization Data Visualization, Ethics and Data Privacy
Statistics & Basic Econometrics Time Series Analysis & Forecasting

Data Management and Warehousing Predictive Analytics
Programming for Analytics

Second Deep Learning for Business Dissertation

Year Prescriptive Analytics with Mathematical

. Practice School
Programming

Elective Pool- Groupl (Mathematics & Statistics, Technology Track)

Advanced Spreadsheet & Macro Programming for Bayesian Analysis
Business

Big Data Analytics

Natural Language Processing for Business

Elective Pool- Group2 (Functional-Analytics Track)

Analytics for Supply Chain Marketing Research & Metrics

Supply Chain Finance Financial Analytics

Discrete Event Simulation Financial Derivatives & Analysis

IT Project Management Financial Modelling & Valuation

Marketing Analytics Financial Technology

Digital Analytics People Analytics

Pricing Analytics Strategy Analytics

Retail Analytics Knowledge Management & Digital Strategy

Customer Engagement & Analytics



FACULTY

Name

Dr. Leela Rani
(Head of Department)

Dr. Anil K Bhat

Dr. Jyoti Tikoria

Dr. Udayan Chanda

Dr. Jayashree Mahesh

Dr. Satyendra K
Sharma

Dr. Rajesh Matai

Dr. Praveen Goyal

Dr. Neetu Yadav

Dr. Saurabh Chadha

Dr. Nirankush Dutta

Dr. Mohammad Faraz
Naim

Dr. Achint Nigam

Dr.Tirumalsety
Revendranath

Dr. Deepak Kumar
Saxena

Dr. Shaili Singh

Qualifications

Ma s t eRrogram in International

Trade, Ph.D. (BITS Pilani)

B. Tech., Fellow (IIM Bangalore)

M.B.A., Ph.D. (IIT Delhi)

M.Sc., Ph.D. (Delhi University)

M.Com, PGDBA, Ph.D. (BITS Pilani)

M.B.A., Ph.D. (BITS Pilani)

M. Tech., Ph.D. (MNIT Jaipur)

M.B.A., Ph.D. (IIT Roorkee)

M.B.A., Ph.D. (IIT Delhi)

M.B.A., Ph.D. (IIT Roorkee)

PGDBM, Ph.D. (BITS Pilani)

M.B.A., Ph.D. (IIT Roorkee)

PGDM, Ph.D. (IIM Lucknow)

M. E., PhD (lISc Bangalore)

M. Tech.,
Dublin)

PhD (Trinity College

B. Tech., PhD (IIM Rohtak)

Area of Expertise

Service Marketing, Online Brand Equity,
Sustainability

Marketing Research, Brand
Management, Strategic Management

R&D Management, Entrepreneurship

Econometrics, Forecasting,

Optimization, Marketing & Inventory
Models

Human Resource Management,
Organizational Behavior, Leadership,

Teaching and Learning Pedagogies in
Higher Education

Supply Chain Management, Operations,
Risk Management

Productions & Operations Management,
SCM, Theory of Constraints

Corporate  Sustainability,  Strategic
Management

Strategic Management, System
Dynamics

Capital Structure, Asset Valuation

Digital  Marketing, Social Media
Marketing, Consumer Behaviour, MIS
Human Resource Management,
Organization Behavior, Talent
Management

Digital Marketing, Pricing, Online
Branding

Finance, Entrepreneurship, & Business
Analytics
Management Information
Digital Platforms

Systems,

Strategic Management, Corporate Social
Responsibility



INFRASTRUCTURE

BITS Pilani campus is one of the most beautiful campuses in India spreading over 328 acres. The
campus is self-contained and houses all the amenities and buildings that befit an institute of
international standards.

The fully residential institute has 11 hostels for boys and one hostel complex for girls. Around 4500
students live on campus along with 350 faculty members, their family and a vast pool of support
staff.

The hostel rooms are fully furnished, with internet connectivity and common provision for water
purifier and solar water heaters. Common room facilities with Cable TV and telephone are available

in each hostel. There is a kitchen-cum-mess wunit for every set of twv
however, has a separate mess of its own, situated within the boundary of the hostel. It is mandatory

for the students staying in the hostel to have their food in the hostel messes. The messes attached

to hostels are fully managed by the students.

The campus also boasts of a magnificent library complex with a floor area of 65,000 sq. ft and room
for up to 8,000 students offering 738 open access study places and 246 open-access IT
wor kstations. The Department of Management main
work zone. Students, scholars and faculty members of the department have access to the computer
lab. This lab specifically caters to the computational need of the learners of management discipline.
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Some of the software available for the students in the lab are SAS University Edition, Tableau
Desktop for Students, IBM SPSS Statistics 25.0 with AMOS etc.

The campus is divided into different academic blocks for smooth delivery of lectures to a large
number of students specializing in different fields of study. Most of the lectures for management
courses are delivered in the New Academic Block (NAB). Located amidst a well-designed landscape
below the ground level, these classrooms are spacious enough to comfortably accommodate
students. All classrooms are centrally air conditioned and are equipped with computers, projectors,
screens, speakers and black boards.

To ensure that the students have adequate access to different games and sports, the institute offers
lot of facilities. The Student Activity Centre (SAC) is abuzz with students during the morning and
evening, when they voluntarily gather there for playing badminton, tennis, table tennis, squash or
boxing. A gymnasium housed within this building has facilities for aerobics, cardio and weight
training exercises for members of the health club. Yoga and martial art are taught to students every
semester. A 26m X 12.5m swimming pool provides facility for swimming and playing water polo.
Membership for the health club and the swimming club can be obtained on payment of a nominal
fee. There are multiple playgrounds within the campus for playing football, cricket, basketball,
hockey, vol l eyball and practicing other athl
facilities for indoor games like table tennis, badminton, chess, carom etc.
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ADMISSION PROCESS

BI'TS Pil ani i's one of l ndi ads | eading institut e

Section 3 of the UGC Act, 1956. With an illustrious legacy, modern campuses and alumni in
leadership positions across the world, BITS Pilani has been the institute of choice for top students
year after year.

Eligibility Criteria
Qualifying Degree: Candidate should possess B.Tech./B.E./B.Pharma./B.Arch./MCA/MSc/First

Degree of BITS Pilani or equivalent. The candidate must obtain 60% in aggregate or equivalent
CGPA in the Qualifying Degree.

Applicant should have taken mathematics/statistics as a subject in 12th standard with at least 60%

marks in either of these subjects.

Candidates will be required to appear for the Business Analytics Aptitude Test conducted by

BITS Pilani. Candidates will be shortlisted for Personal Interview based on the Test performance.

Final selection will be based on overall performance in i) Business Analytics Aptitude Test, ii)
Personal Interview & iii) CAT/XAT/GMAT (if available), along with prior work experience, and

previous academic history.

Exposure to a programming language is desirable. Meeting the minimum eligibility does not

guarantee admission into the programme.
[IMs have no role either in the selection process or in the conduct of the programme.
Assistantship (Fee Waiver/Stipend)

Applicants for admission to the MBA programme are considered for Teaching Assistantship in
addition to tuition fee waiver scheme. Students are selected on the basis of their skills and/ or their
CGPA. Those who are selected for teaching assistantship are required to participate in teaching
and other development programs of the institute under guidance of faculty. The students can be
allotted the work into three different categories where, students are required to work and aid in a
particular course under guidance of the faculty in their own department (Department of
Management, BITS Pilani). Students are required to work and aid in a particular course under the
guidance of the faculty in some other department, provided their skills match with the required skill

set and the department necessitates.

Student s c aninaaciabaisls iesittahndins ihfifp@n ofred wai ver oands

prevailing norms of the institute.
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FEE STRUCTURE

FEES STRUCTURE FOR ACADEMIC YEAR 2020-21 (IN INR)

The fee structure and other information in this page are applicable for the students who took
admission in the Academic Year 2020-21. The fee structure for the Academic Year 2021-22 will be
shared at the time of offering provisional admission to the shortlisted candidates.

All fees are to be paid in advance. Only caution deposit and mess advance are refundable after
adjustment of dues at the time of withdrawal from the institute. This applies to prospective
candidates who are seeking admission as well as ongoing students at the institute.

Fees Amount

Admission Fees 43,800/-
Semester/Term Fees

First Semester 1,99,000/-

Second Semester 1,99,000/-

Summer term 69,600/-
Students' Union fee 450/-
Students' Aid Fund 225/-

Hostel fee (for on-campus students only)

First Semester 14,150/-
Second Semester 14,150/-
Summer term 7,075/-

Mess & Electricity advance
First Semester

Second Semester 10,000/-
Summer term 10,000/-
(Payable at the beginning of each semester/term and adjustable at the end 5,000/-

of the same)

Other Advances

First Semester
Second Semester 12,000/-

(Payable at the beginning of each semester/term and adjustable at the end 12,000/-
of the same)

Institute Caution Deposit 3,000/-

Notes:

1. Students admitted in AY 2020-21 will pay tuition fee of 1,99,000/- per Semester in AY 2020-21.
In subsequent years (AY 2021-22, 2022- 23 etc.), tuition fee will increase @9% every year for
2020-21 batch students.

2. Additional fees towards registration for summer term courses and Practice School will also apply
as appropriate. Candidates will be informed accordingly of the same.



PS & INTERNSHIP

SUMMER INTERNSHIPS

After extensive learning in the first year of curriculum, students manage to attract leading companies
for summer internships. The two months spent provides them the insight of an industry and grooms
them for a corporate culture. It also serves as an opportunity for students to streamline their area of

interest and get focused on their career objectives.
PRACTICE SCHOOL (PS)

The practice school (PS) is a unique feature of the MBA programme at BITS Pilani. After three
semesters of learning, students may undertake this PS programme which is a part of the curriculum.
Some of its salient features are:

w 24-week, structured and evaluative internship.
w Students work on real time projects in domains of their interest.

w Enhancement of business acumen by focusing on attributes like analytical skills, decision-
making ability and teamwork.

w Insight of an industry that grooms the students for corporate culture.

w In tandem with the foundation, advanced courses and electives in first, second and third
semesters respectively.

w Handsome stipends along with other perks.
w Many students are offered Pre-Placement Offers (PPOs) on successful completion of the PS.

MAJOR PS STATIONS

ADITYA BIRLA
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PLACEMENT

In the last three years, 40 companies have recruited students from the Department of Management,
BITS Pilani, through institutional effort. In the same duration, 17 companies have extended

placement offers to students who worked as interns during Practice School-2 in these companies.

Major recruiters for students from the Department of Management include companies from the IT
industry, Banking and Financial Services, Consulting, Retail, Marketing Research, Tele-services, E-

Commerce, Automobile and Aerospace, Retail, Healthcare etc.

Some of the companies which recruited our students are mentioned below.

PLACEMENT STATISTICS
2018-20 | 2017-19 | 2016-18 2015-17
Students Participating in Placements 57 77 62 67

Annual Compensation Details (CTC in Lakh Rs.)

Highest 13.03 15.00 17.35 15.60
Top 25 % Average 10.87 13.35 12.50 10.90
Top 50 % Average 9.81 11.74 11.20 9.20
Average 8.33 9.18 10.00 7.30
Median 8.33 9.00 9.00 6.50
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